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Mission Statement: 
 
Free Hand wants to change the way advertisers communicate to a new generation 
of consumers.  
 
Today's youths are more than ever raised in a media-saturated world. We believe 
that they will no longer tolerate the barrage of unwanted advertisements, but will 
make more conscientious decisions on what they choose to listen or look at. 
Advertisement has always been and will always continue to be an ever-present 
existence.  
 
Hence, Free Hand was created to open new avenues for Advertisers to reach 
students and young consumers by offering a personal, relevant, and trustworthy 
medium.  
 

 

 



 

Free Hand Advertising 
 

 

 

 

The concept: 

 
Each day, Free Hand Advertising offers free sheets of ruled notepaper to students on College 

campuses. Each student receives a pack of 4 sheets of paper with your advertisement on the 

top of each page. We offer an advertising vehicle that is not only innovative and advantageous 

for the advertiser, but useful to its target demographic. 

 

 

Advantages:  
 

ö Better target segmentation than any mass media 

ö Super-targeting translates to efficiency and increased ROI 

ö Opportunity to reach the youth market through a unique and appealing media 

ö The ability to influence immediate purchasing decisions through the inclusion of a free-
standing coupon offer 

ö A personal hand-to-hand connection that draws interest. 
 

 

 

 

 

                  
 

 
 

 

 

 

 

 



 

Audience 
Á More than 4.2 million undergraduate students. 

Á 264 American universities in 49 states. 

 

Why is Free Hand the aMRVDQ SN SNC@X½R L@QJDSHMF BG@KKDMFDR} 

 

AN ERA OF CHANGE IN TRADITIONAL MEDIA FOR REACHING STUDENTS 

MEDIA RADIO NEWSPAPER TV 

 

UPCOMING 
CHANGES 

ö Students are 

listening to their 
MP3 Player 
everywhere (car, 
GNLDu DSBt© 

ö Students are 

going online to pick 
the news they want. 

ö Students are downloading 

their favorite TV shows 
online. 

ö They are using Tivo. 

ö 5GDX @QD NQCDQHMF %7%½R. 

 

ö $KD@QKXu SNC@X½R BNMRTLDQ HR @ARNQAHMF LDCH@ CHEEDQDMSKXv Rtudents are controlling their own 

media consumption. The ability for brands to reach students through a traditional medium 

is diminishing.  

ö Students are very aware of the ways a company advertises to them. The continuing 

challenge is to grab students' attention without seeming overly aggressive, and to offer a 

personal, relevant and trustworthy message. 

ö Our new medium is described as useful and casual, which is what SNC@X½R XNTSG are looking 

for. Proximity and intimacy are the new way to efficiently reach this demographic. 

ö Compared to any other media, with FreeHand, you are the UNIQUE advertiser, and not 

one among others. 

 

 

Why is Free Hand relevant? 
 

Students are experiencing things on a very local level. They live in a microcosm, in a bubble, 

while our product immediately gives our advertisers a direct connection with this audience. 

 

IT IS VALUABLE: 

 ö 97% of students use or will use 

these sheets of paper.* 

 

IT IS POWERFUL:  

 ö 79% of students retain the content of the 

advertisement.* 

 ö 73% think it is impactful.*  

MAXIMUM EXPOSURE:  

 ö Students spend an average of 90 mn 

looking at your ads throughout the 

day.*  

IT CREATES A BUZZ: 

ö 64% of the students that did not use the 

sheets still retained the content of the ad.* 
 

 

        *Study done on 06/13/ 2006  by ESCP 



 

Testimonials 

 
 
 

Students: 
 
Joe Trequin (University of California Los Angeles): 

"I'm always borrowing paper from my classmates.  Now I don't have to.  There's 
actually someone giving me paper to take notes for no charge, or I can play the 
4TCNJTq x 

Yessi Garcia (CSU Northridge): 

"I guess it's really beneficial for the company placing the Ad.  I've been memorizing my 
notes for the last 3 hours, and the Ad is now also imprinted in my mind.  I know their 
address by heart!" 

Erika Wada (University of California Los Angeles): 

yThe paper quality is even better than my regular sheets! I liked to write on recycled 
O@ODQq "MC HS±R DMSDQS@HMHMF SN G@UD @M @C NM SGD SNO NE SGD RGDDSRqx 

Giampaolo Paggi (CSU Los Angeles): 

"There are no costs to using these papers, so it saves me time and money.  Someone 
just handed them to me on my way to class.  I wish I could get this everyday!" 
 

¯¯¯¯¯¯¯¯¯¯¯¯  
Our clients: 
 

Raphik Ouasshine (Gifthinter.com):  
 
y"ESDQ BNMRHCDQHMF HS ENQ @ Eew weeks, we decided to take a shot with Free Hand 
Advertising. We were strongly impressed by the results and the service you provided. 
The rate of return for the coupons we placed in the packages overcame our 
expectations and your post campaign report was quite impressive. The return on 
investment showed it was definitely worth it. Today, our business is taking off and Free 
Hand Advertising participated in this success.x 



 

  

Timeline 

 

 

The closing dates give you an outlook on how we lead an operation.  

 

Timeline D-30  D-25  D-20  D-15  D-10  D-5 D-0 D+5 

                 

Definition of the operation: Number of universities, of students, prices, date, cNMCHSHNMRt 

         

Reception of your visual          

Validation of the visual *          

Printing process begins             

Materials printed and shipped           

Coordination of the operation with the distributors             

Distribution of Free Hand sheets with your banner          

Post campaign report          

* Samples of the sheet with your art will be provided before validation 

                     



 

  

2008  Rate Card (4-C) 

 
 

  

NUMBER OF STUDENT CONTACTS 

  

30,000  60,000  150,000  300,000  600,000  1,500,000  3,000,000  6,000,000  

  
NUMBER OF PACKETS DISTRIBUTED 

  

10,000  20,000  50,000  100,000  200,000  500,000  1,000,000  2,000,000  
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1 $4,480*  7,560              

2 5,600  8,680  16,240            

3 6,720  9,800  17,360  25,760          

4 7,840  10,920  18,480  26,880          

5 8,960  12,040  19,600  28,000          

10      24,080  32,480  53,480        

20        41,440  62,440  117,040      

50          82,600  137,200  200,200    

100          Ask for details   

200            Ask for details 

 

 

 

 

Frequency Volume Discount Program 

Insertions  Discount 
3  5% 

7  8% 

13  10% 

18  15% 

30+   20% 

   

 

                                                                                                                          *Prices are in U.S Dollars 

 

ö The number of students and universities, and the printing process in the following 

chart are to be used as general guidelines. For a personalized quote, please contact 

us. 

ö Added value for a nominal additional cost. 

 

 



 

  

Production Specs 
 
 
 

Files: 
Art needs to be created at 600  dpi minimum. The finished art size for an ixWbbx sheet is 

5.7/8 x x 1.1/8 x.  

 

File Format: 
We accept psd, tif, eps, and pdf files. All colors CMYK, include PMS colors if necessary. Make 

sure to flatten layers and convert fonts to outlines. Files created in Microsoft programs 

(Publisher, Word, PowerPoint, etc) are not accepted. 

 

File Delivery: 
Email files to your Account Executive. Files must be smaller than 3.5 MB; for larger files, use 

an ftp site or save on disk. Mail files to us on CD or DVD. Please include a color print. 
 

Media Labeling Requirements: 
ö Ad Name and Number 

ö Agency Contact Name and Phone Number 

ö Vendor Contact Name and Phone Number 

ö List of Contents 

ö Materials Return Address 
 
 

Banner Samples: 
 
ö With Sudoku (no additional cost, holds attention on your banner ad) 

 
 
ö Without Sudoku (no change to banner size) 

 
 

 


