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THE CUSTOMER IS ALWAYS RIGHT ONLY HTRE SOMEONE WHO HAS DONE THE JOB BEFORE. PRINT IS DEAD. {HE PRODUCT SHOULD SELL ITSELF,
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BRANDING IS EXPENSIVE. BUSINESS SHOULD BE SERIOUS, SUCCESS BREEDS SUCCESS. FOCUS ON THE NUMBERS. RESEARCH WILL GIVE US THE ANSWER,

DON'T BE NEGATIVE. FOLLOW THE LEADER.
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s : Q__._."¥mw;§uypgﬁmuﬁsm 10 THE COMPETITION. —~ ~ MARKETING SHOULD BE JUDGED BY SALES Y0U AN.BE AL THINGS T0 ALL PEOPLE. ADVERTISING SHOULD ALWAYS BE DIRECT.
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DON'T OFFEND ANYONE. [F TIMES ARE TOUGH, CUT YOUR AD BUDGET.
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FOCUS ON-SOLVING THE PROBLEM.
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